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Collective	mark	is	registered	by

Collective	mark	is	registered	by	whom.	What	is	a	collective	membership	mark.	Collective	mark	is	registered	by	company.	Collective	mark	is	registered	by	partnership	firm.	What	is	a	collective	mark.

Photo:	Agriculture.gouv.fr,	a	collective	mark	-	what	for?	Contrary	to	what	your	name	may	suggest,	a	collective	mark	is	not	necessarily	co-owned	of	several	people.	If	the	brand	co-ownership	is	possible,	most	will	be	carried	out	by	a	single	entity	(an	association,	an	interest	group,	a	cooperative,	a	commercial	union,	etc.),	which	will	authorize	its	members
to	use	the	brand.	In	fact,	the	collective	mark	is	mainly	used	to	allow	consumers	to	identify	the	origin	of	a	product	or	service.	Geographic	reaction,	manufacturing	or	any	other	products	or	community	services	characteristic	of	the	members	of	the	incumbent	entity.	Thus,	a	bretile	producer	association	opted	for	the	following	sign,	which	allows	a	buyer	to
quickly	identify	the	products	created	in	Brittany:	However,	to	have	the	right	to	use	this	symbol	in	its	own	products,	a	Authorization	of	the	entity	that	holds	a	collective	trademark	is	needed.	In	fact,	this	last	must	ensure	that	its	members	comply	with	certain	standards,	which	must	be	mentioned	in	the	rules	of	use	of	the	brand	(Art.	L.	715-1	CPI).
Collective	brands	are	therefore	more	used	to	promote	products	that	are	characteristic	of	a	particular	region.	But	other	uses	can	also	be	predicted:	for	example,	SMEs	gathered	in	an	association	could	register	a	collective	mark	which	would	allow	them	to	jointly	market	their	products.	To	give	better	visibility	to	your	products	that	the	National	Union	of
Independent	Brewers	(SNBI)	recently	registered	the	collective	brand	"Independent	Brewer":	In	addition,	there	is	nothing	to	avoid	the	inclusion	of	a	collective	mark	and	an	individual	brand	on	the	same	product,	allowing	visibility,	distinguishing	itself	to	its	product	from	those	of	its	competitors.	In	addition,	a	French	collective	mark	can	be	superimposed
on	a	Community	collective	mark.Thant	collective	brands	are	little	known,	there	are	a	great	number	of	them,	which	meet	the	different	requirements,	depending	on	the	scheme	to	which	they	are	subjects	.	The	different	types	of	collective	films	The	collective	trademarks	The	intellectual	property	code	distinguishes	between	two	types	of	collective	marks:
the	so-called	"simple"	collective	mark	and	the	certification	mark,	which	is	subject	to	a	more	rigorous	regime.	The	simple	collective	mark:	a	mark	of	belonging	to	the	simple	collective	mark	is	quite	similar	to	"Classical"	trade	marks,	already	that	its	only	function	is	to	ensure	a	certain	origin	or	association	in	A	group	of	professionals.	Consequently,	the
general	interest	is	not	requested:	the	simple	collective	mark	does	not	intend	to	guarantee	a	certain	quality	of	goods	or	services.	It	should,	however,	be	distinctive.	However,	on	the	contrary	to	traditional	brands,	the	trademark	does	not	confer	a	monoplio	in	your	owner,	since	it	is	supposed	to	allow	your	members	to	use	it.	The	establishment	of	use	rules
will	therefore	be	necessary	and	allow	to	avoid	entering	into	trademark	licensing	contracts	with	each	user.	In	fact,	so	a	person	serves	the	objective	conditions	established	by	the	regulations,	it	automatically	has	the	right	to	use	the	brand.	If	the	collective	mark	hold	does	not	comply	with	the	conditions	laid	down	in	the	Regulation,	the	user	is	likely	to
disciplinary	or	even	judicial	sanctions.	Continuously,	the	use	regulations	should	be	sent	to	The	INPI,	if	possible	at	the	time	of	filing	or	at	the	latest	at	the	time	of	the	trademark	publication.	This	last	will,	in	fact,	be	recorded	in	the	national	brand-brand	register.	The	collective	certification	mark:	a	genuine	quality	marender	similar	to	the	simple	collective
mark,	the	warranty	mark	pursues	a	goal	of	general	interest	and	is	therefore	subject	to	a	stricter	legal	regime.	It	will	be	done	by	a	legal	entity	capable	of	issuing	a	certification,	which	should	not	be	a	manufacturer,	importer,	or	seller	of	the	products	or	services	Cause	(Art.	L.	715-2	CPI).	This	independency	condition	is	a	guarantee	of	consumer
protection.	consumer.	Using	rules	should	specify	the	characteristics	of	the	product	or	service	designated	and,	in	particular,	"their	nature,	properties	or	qualities"	(Art.	L.715-1	CPI).	This	is	a	genuine	approved	specification,	which	provides	for	a	control	system	by	the	registrant.	Regulations	must	be	filed	with	the	registered	trademark	application.	The
collective	certification	mark	increased	the	protection	against	adulteration.	In	addition,	it	can	not	be	attributed.	This	is	not	transferring	is	explained	by	the	fact	that	the	trademark	is	definitely	linked	to	its	owner,	which	is	the	only	one	who	can	exercise	control	over	him.	Finally,	if	the	trademark	is	no	longer	used	and	is	not	renewed,	there	is	a	10-year
waiter	at	the	end	of	issue,	prohibiting	any	new	filing	by	third	parties	(Art.	L.715-2	6	°	CPI).	The	European	Markat	collective	the	European	level,	no	distinction	is	made	between	collective	marks	and	simple	certification.	The	European	collective	mark,	therefore,	has	an	unique	legal	regime.	This	brand	provides	protection	across	the	European	Union.	The
application	of	a	collective	brand	of	the	EU	can	only	be	presented	by	associations	of	manufacturers,	producers,	service	providers	or	merchants,	as	well	as	collective	persons	in	public	law.	The	advantage	of	the	EU's	collective	mark	is	that	allows	the	registration	of	signs	or	indications	that	can	serve	to	designate	the	geographic	origin	of	goods	or	services,
to	the	contrary	of	an	individual	EU	mark.	However,	the	collective	mark	will	not	allow	its	owner	to	prohibit	a	third	party	to	use	such	signs	or	geographic	indications	in	the	right,	when	such	use	is	in	accordance	with	the	honest	practices	in	industrial	or	commercial	matters.	The	applicant	for	a	collective	mark	must	submit	regulations	for	use	within	two
months	of	the	date	of	presentation.	In	particular,	you	must	specify	the	persons	authorized	to	use	the	brand,	association	assistance	conditions,	and	brand	use	conditions,	including	sanctions.	If	the	simple	collective	mark	does	not	benefit	from	a	legal	advantage	in	comparison	with	the	clássica	trademark,	we	saw	that	it	can	be	exploited	in	the	practice	to
indicate	the	adhesion	or	for	identification	purposes	Or	collective	promotion.	This	is	the	case	when	a	group	of	small	professionals	(eg	small	producers)	files	a	collective	mark	with	the	aim	of	appearing	as	a	larger	economy	entity.	The	same	thing	happens	when	independent	professionals	are	to	reinforce	a	trademark	and	conduct	an	advertising	campaign
around	this	brand.	They,	therefore,	hope	to	benefit	from	the	spin-offs	of	this	campaign,	while	having	only	part	of	the	costs.	The	use	of	the	collective	mark	can	also	go	beyond	a	simple	commercial	argument.	Thus,	the	National	Council	of	the	Order	of	Pharmacists	registered	as	a	collective	mark	the	emblem	consisting	of	a	Greek	cross	with	equal
branches	and	green	color.	This	mark	pursues	the	objective	of	guaranteeing	the	quality	of	the	goods	in	question.	The	collective	mark,	whatever	its	form,	offer	a	competitive	advantage	for	your	users,	since	consumers	are	seeing	quality	assurance	.	Start-ups	and	SMEs,	in	turn,	will	have	all	interests	in	grouping	together	under	a	collective	mark,	which
will	give	them	greater	visibility.	Other	examples	of	collective	marks:	This	article	does	not	quote	no	source.	Please	help	improve	this	article	by	adding	quotes	to	trusted	sources.	Material	not	honored	can	be	challenged	and	removed.find	fonts:	"brand	of	collective	coméccio"	"ã,	â	€"	News	â	·	Newspapers	â	·	Books	â	·	Jstor	(June	2008)	(Learn	As	and	when
removing	this	model	message)	a	collective	trademark,	collective	mark	or	collective	mark	is	a	registered	trademark	of	an	organization	(such	as	an	association),	used	by	its	members	to	identify	with	a	quality	or	precision,	geographic	origin	or	other	characteristics	established	by	the	organization.	Collective	trading	brands	are	the	underlying	principle	of
marks	in	that	trademarks	serve	as	"badges	of	origin";	They	indicate	the	individual	source	of	goods	or	services.	A	collective	mark,	however,	can	be	used	by	a	variety	of	merchants	rather	than	just	an	individual	concern	as	long	as	the	merchant	belongs	to	the	association.	Collective	trademarks	differ	from	certification	marks.	The	main	difference	is	that
the	collective	registered	trademarks	can	be	used	by	specific	members	of	the	organization	that	have	them,	while	the	certification	marks	can	be	used	by	anyone	who	is	in	compliance	with	the	patterns	defined	by	the	owner	of	the	specific	certification	mark.	Regulations	on	national	national	brand	laws	in	some	countries	(such	as	Finland,	Germany,
Hungary	and	Switzerland)	provide	for	the	presentation	of	regulations	as	an	additional	requirement	for	the	registration	of	the	collective	trademark.	Regulations	shall	normally	specify:	the	name	and	headquarters	of	the	organization,	information	on	the	members	authorized	to	use	the	collective	mark,	including	their	names,	addresses	and	seats,	adhesion
conditions,	The	conditions	of	use	of	the	trademark,	the	prescriptions	related	to	the	control	of	the	collective	mark,	the	order	of	processes	against	the	non-authorized	use	of	the	collective	mark.	The	main	objective	of	regulations	is	to	protect	consumers	against	misleading	practices.	International	Treaties	Many	jurisdications	have	been	obliged	to	amend
their	brand	legislation	in	order	to	accommodate	the	requirement	of	protection	of	collective	marks	under	TRIPS.	Art.	7	Bis	from	the	Paris	Convention	also	requires	signataries	"Accept	to	archive	and	protect	the	collective	marks	belonging	to	associations	The	existence	is	not	contrary	to	the	law	of	the	country	of	origin,	even	whereas	these	organizations
have	an	industrial	or	commercial	establishment.	"Examples	examples	of	collective	marks	include:	the"	CA	"device	used	by	the	Fregtered	Counters	Institute;	The	"CPA"	mark,	used	to	indicate	members	of	the	Company	of	Certified	Public	Accountants;	And,	the	brands	of	various	Confederate	lobby	groups.	Cases	related	to	the	case	of	Parma	ham	[1991]
RPC	251,	in	which	Consort	del	Prosciutto	di	Parma	sued	the	transmission	of	its	collective	mark	not	registered;	Association	of	certified	Public	Counters	v.	Commercial	Secretary	[1998]	1	WLR	164.	See	also	a	certification	mark	recovered	from	"	https:	//	en.wikipedia.org/w/index.php?title=collective_trade_mark&oldid=1023913623	"
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